
                         

 
“Get your Game On” with Golftec:  We had overwhelming positive response last year 
with our golf education clinics and plan to at least triple the number of clinics for 2010.  
We have engaged Golftec to become our prime sponsor and we will be providing 7 
clinics for all skill leveled golfers at all 5 of their store locations.  This will provide 
experienced instructors, a variety of topics and an outreach to all of our members over the 
entire Houston area.   The clinics will be conducted per the schedule below and will run 
from 6:30- 7:30 pm. 
March 3

rd
 – Intro to Golf/Tournament Season Prep *** 

On the March 3
rd

 clinic we will give 2 different discussions at each location, “Intro to 
Golf” will be geared toward the beginners/inexperienced players while “Season Prep” 
will be geared more toward the better/more experienced players. 
April 8

th
 – Club fitting; Why to get fit and how does it benefit me?  

May 5
th

 – Full Swing; why can’t I hit the ball as far or as straight as I would like? 
June 3

rd
 – Short game Part 1 (Putting and Chipping)  

July 7
th

 – Short game Part 2 (Pitching and Sand)  
August 5

th
 – Maximizing On-Course Performance  

September 1
st 

– Prepping for Next Year; what can I do to maximize my play in 2011 
 
Locations of these clinics are as follows: 
Golftec 
Baybrook @ 
Golfsmith 
19431 Gulf 
Freeway 
281.557.0015 
(South 
Houston)  

Golftec 
Houston @ 
Yorktown Plaza 
5373 W. 
Alabama, STE 
114 
713.850.7555 
(Central 
Houston)  

Golftec 
Woodlands @ 
Golfsmith 
25415 N. IH-
45 Suite B 
281.419.6110 
(North 
Houston)  

Golftec 
Westheimer @ 
Golfsmith 
10885 
Westheimer 
713.339.2470 
(West 
Houston)  

Golftec Upper 
Kirby 2615 
Southwest 
Freeway 270 
832.426.5650 
(Central 
Houston)  

 
Our affiliation with Golftec serves multiple purposes, as it ensures consistency of 
education and swing training, and promotes membership opportunities from those women 
who take lessons at Golftec that might not be aware of EWGA.  We are hopeful that 
leveraging this relationship with a national sponsor can yield benefits for both 
organizations. 
 


